

ENTRY FORM – LOMA 2025
Award Category -  OOH Audit Company of the Year 

By submitting this form, you confirm that you have obtained the necessary permissions from your company and clients to showcase their work for the LOMA Awards. You also grant us the right to use and publish the submitted materials exclusively for purposes related to the award activities.

(This entry should be uploaded online.)
[bookmark: _Hlk202282424]Who is filling this form? Click or tap here to enter text.
On behalf of what Company? Click or tap here to enter text.
Your Email Address: Click or tap here to enter text.

Question 1 - Data Accuracy and Precision
How does your company ensure the accuracy and precision of the data collected during OOH audits? (Max 250 Words)
Answers: Click or tap here to enter text.

Question 2 - Coverage and Scope
Can you describe how your auditing process ensures comprehensive coverage across various OOH media formats, geographic locations, and campaign types? How do you tailor this coverage to meet diverse client needs and objectives? (Max 250 Words)
Answer: Click or tap here to enter text.

Question 3 - Technology and Innovation
What technological advancements or innovations does your company employ in OOH auditing and monitoring? How do these technologies enhance the accuracy, efficiency, and reliability of the audit data, such as digital tracking, GPS-enabled monitoring, and real-time reporting capabilities? (Max 250 Words)
Answer: Click or tap here to enter text.





Question 4 - Methodology and Standards:
Could you outline the methodology your company uses for OOH auditing and monitoring? How does it align with industry standards and best practices, ensuring transparency in data collection methods and reliability in measurement techniques? (Max 250 Words)
Answer: Click or tap here to enter text.

Question 5 - Actionable Insights and Reporting:
How does your company transform audit data into actionable insights for clients? Can you provide examples of how your reports are structured to facilitate informed decision-making and align with clients' strategic objectives? (Max 250 Words)
Answer: Click or tap here to enter text.
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